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November 10, 2006 

Ms. Tina Hubert 
Executive Director 
Lewis and Clark Library System 
6725 Goshen Road 
Edwardsville, IL 62025 

Dear Ms. Hubert: 

Baker & Taylor values its long-standing partnership with the libraries of Lewis and Clark Library System, and appreciates 
the opportunity to service your library's media needs. In addition to the wide variety of unique services and programs 
we have to offer, our product selection is second to none ranging from best-selling and hard-to-find book titles, to non­
print material including spoken word, music CD, DVD, and now video game titles. Our cataloging and processing services 
enable you to order and receive value added services to meet your library's specific requirements. 

Upon review, effective November 24, 2006, we will implement the included revised terms and pricing schedules for B&T 
products and services that will afford you the opportunity to continue provldlnq outstanding service to your patrons and 
community. 

We appreciate the opportunity to provide value added services to your library, and look forward to our continued 
relationship. 

If you have any questions, or require further information, please contact, your local Sales Consultant. (Attachment F) 

Sincerely, 

-M. (1, V-tllS; 
flllichael G. Utasi 
Sr. Vice President, Sales & Marketing, Public Libraries 



Attachment B-1 

Baker II Taylor, Inc.
 
Terms and Conditions of Sale
 

Lewis and Clark Library System
 
SChool Libraries
 

Category 
Definition Price Indicator Definition piscount 

I. o(zero) (Hardcover Trade Editions) 
C (Hardcover Computer Books) 

Adult Trade Hardcover Editions 
(Popular Fiction & Non-Fiction) 41.5% 

41.5 % 
II. J Juvenile Trade Hardcover Editions 

(Popular Fiction & Non-Fiction) 
III. 

B (Paperback TradeEditions) 
C (Paperback Computer Books) 

Adult QualityPaperback Editions 
(Popular Fiction & Non-Fiction) 

28.0 % 

28.0% 

28.0% 

20.0% 

20.0% 

10.0% 

S = 5.0% 
X = 5.0% 
N = 0.0% * 
L = 5.0% 
M = 5.0% 
V = 5.0%**** 
T = 0.0 % 
5 = 0.0% 
6 = 5.0% 
8 = 5.0% 

F = 0.0 % 
K = 5.0 % 
1 = 0.0 % 
3 = 0.0 % 

0% + $4.95/unit 

IV. 
G Juvenile QualityPaperback Editions 

(Popular Fiction & Non-Fiction) 
V. P 

Mass MarketPaperback Editions 
VI. 

R Single Edition Reinforced (Juvenile) 
VII. 

Z Publisher's LibrarvEdition (Juvenile) 
VIII. 

A University Press Trade Editions 
IX. S/X/N(Text, Technical, or Reference 

Editions) 

L (Hardcover Editions from Small, Specialty 
Publishers or Titles of LimitedDemand)*** 
M (Paperback Editions from Small, 
Specialty Publishers, or Titles of Limited 
Demand)*** 
V/T (Returnable Specialty Textbooks) 
5/6/8 (Professional Medical Titles) 

Text, Technical, Reference, Small 
Press, and Titles of Limited Demand 
(Maybe of any binding and includes 
non-trade University Press titles and 
some spoken word audio) 

X. F/K/1/3 Imported English and Non-English 
Language Editions 

X. 
Y/Q Enhanced Service Program** 

XI. 
H 

Spoken Word Audio (primarily 
abridged) 41.5 % 

Special Program D 
E 

- DEMCO Turtleback Editions 
- BT Bound Editions 

0-0.0% 
E = 25.0% 

* Titles which receive minimalpublisherdiscountwill be invoiced at publisher'slist pnce. 

** Titles whereBaker& Taylorreceives no discount from the publisheror prepaymentis requiredby the publisheror publishers whose 
havelimited demandand/or non-commerdalpublishers will be invoicedat list priceplus $4.95/unitservice charge. 

titles 

*** Represents publishers with limitedsalesvolume, basedupona semi-annual review and individualtitles which qualifyfor preferred 
status, but havelimited demand (calculated overa rolling12 monthperiod). Alsorepresents individual titles which do not qualifyfor 
preferredstockstatus, basedupon quarterlyreview. These titles maybe ofany bindingtype or publisheroforigin. 

stock 

**** Titles noted as non-returnable will be invoiced at publisher's list price. 

Replica books will be invoiced at 5.0 % off of B&Tadvertised list price. "Special Program" titles will be discounted as shown, discount will be applied to 
the B&T advertised list price. 

Please note that for some college textbookpublishers whereno publisher list price is assigned by the publisher, Baker & Taylorwill assign a list pricefor 
these titles. Also, B&T will assign a US dollar list price for imported titles. In such instances, the applicable list price is based upon a standardized 
formula that considers list prices of similarbooks offered in the marketplace. 

The discounts outlinedwithin this proposal are applied to the publisher's current list priceat the time of shipment. Please note that the publisher's list 
price is subject to change without notice. Note: Publisher's Current ListPrice is subject to change. Price Indicator is subjectto change based upon 
changes in relationships with publishers. 



Attachment B-2 

Lewis and Clark Library System
 
Cataloging and Processing Prices
 

For
 
Firm Order and Spoken Word Audio Materials
 

School Libraries
 

Cataloging and Processing Option Price Per Unit 

Complete Shelf Ready Processed Books 
(includes a mylar jacket, spine label, book pocket w/ card and card 
set) 

so.ss/unn 

Processed Package 
(includes mylar jacket. seine label barcode and MARC record) 

$O.69/unit 

Card Kit 
(includes book DOcket and card, spine label and a card set 

$O.75/unit 

card Set 
(includes a shelf list card, two main entry cards, title card, and 
additional cards for added entries) 

$O.65/unit 

Barcode 
(additional barcodes =$O.10/label) 

1 Free/label 

Book Pocket $O.20/unit 

Spine Label $O.10/labeJ 

MARC Record Free 

Mylar Jacket $O.60/unit 

Kapco (plastic lamination of paperback cover) $1.99/unit 

Vinabind (prebinding service for paperback editions) $4.99/unit 

Theft Detections 
(3M or Checkpoint) 

$O.54/unit 



Category Definitions	 Attachment C 
I.	 Adult Trade Hardcover Editions (0. Cl (mayinclude some spoken wordaudiomaterials) 

Highdemand, materials from widelydistributed publishers designed for the general consumer, usually dealing with a subjectmatterhaving 
broad mass appeal. These titles are typicallyreleased in hardback and canbe eitherfiction or current non-fiction. Publisher promotional/media 
expenditures and print runs arecustomarily higherfor these titles than for mostothers. Inventoryfor thesetitles is maintained with preferred 
stockstatus(regularly stocked in three to four major warehouses). An example of a tradeeditionwouldbe: The Broker by John Grisham, 
ISBN: 0385510454. 

II.	 Juvenile Trade Hardcover Editions (Jl 
Highdemand, juvenilematerials from widelydistributed publishers designed for the general consumer, usually dealing with a subjectmatter 
having broad mass appeal. These titles are typicallyreleased in hardback and can be either fiction or currentnon-fiction. Publisher 
promotional/media expenditures and print runs are customarily higherfor these titles than for most others. Inventoryfor these titles is 
maintained with preferred stockstatus (regularly stocked in threeto four major warehouses). An example of a tradeeditionwould be: A Light 
in the Attic by Shel Silverstein, ISBN: 0060256737. 

III.	 Adult Quality Paperback Editions (B, C) 
High demand paperback materials from widelydistributed publishers, other than the standard racksize paperback, typically found in bookstores 
and other retailoutlets. Inventory for these titles is maintained with preferred stockstatus(regularly stocked in three to four major 
warehouses). An example of a quality paperback would be: Bridget Jones's Diarvby Helen Fielding, ISBN: 014028009X. 

IV.	 Juvenile Quality PaPerback Editions (G) 
High demand, juvenilepaperback materials from widelydistributed publishers, other than the standard racksize paperback, typically found in 
bookstores andother retail outlets. Inventoryfor these titles is maintained with preferred stockstatus(regularly stocked in threeto four major 
warehouses). An example of a qualitypaperback wouldbe: Charlotte's Webby E.B. White, ISBN: 0064400557. 

V.	 Mass Market PaPerback Editions (P) 
A standard racksize paperback typically found in bookstores or other retail outlets. An example of a mass marketpaperback wouldbe: TheGirl 
Who Loved Tom Gordon by Stephen King, ISBN: 0671042858. 

VI.	 Single Edition Reinforced (R) 
A high quality binding designed to provide a longshelf life in a heavy useenvironment. Although the binding is fanned andglued it maynot be 
sewn,whichis typicallyfound in the publisher libraryedition. Subject contentcan include both fictional andnon-fiction works appealing to 
juveniles aswell as adults. These bindings are identified by the publisher to Baker & Taylor. An example of a single edition reinforced binding 
wouldbe: Watch Out! Big Brothers Coming by JevAlborough, ISBN: 0763601306. 

VII.	 Publisher lib@rv Editions (Z) 
Fiction as well as non-fiction materials appealing to both juveniles and adults, designed with the rugged durability required of the environment 
typicallyfound in a librarysetting. Publisher Library Editions are traditionally of the highest quality, usually fanned, sewn and glued to provide 
the greatestpossible shelf life of any binding. These bindings are identified by the publisher to Baker & Taylor. An example of a publisher 
libraryeditionwould be: If YouGive A Pig A Pancake by Laura Joffe Numeroff, ISBN: 0060266872. 

VIII.	 University Press T@de Editions (A)(may indude some spoken wordaudiomaterials) 
This category would include any University Press Trade Editions, both adult and juvenile, and are subjectto publisher reclassification. An 
example of a university press trade editionwouldbe: TheArt ofTeaching by Oxford University Press, ISBN: 0195169697. 

IX.	 Text. Technical. Reference. Small Press. and Titles of limited Demand (5. 6. 8. L. M. N S. T, Y, Xl 
categoryof materials includes, but is not limitedto, text, technical, reference, professional medical, small press, andsome university press titles 
(excluding University Press TradeEditions). It includes titles purchased from publishers on a non-returnable basis, those publishers that extend 
little discount to Baker & Taylor, and publishers whose titles have limitedsales volume based upon a semi-annual review. It includes individual 
titles whichdo not qualify for preferred stockstatus(based upona quarterly review)and individual titles which qualifyfor preferred stock status, 
but havelimited demand (calculated overa rolling 12 month period). Additionally, any publisher whichis not in compliance with some of Baker 
& Taylor'S purchasing requirements could be in this category. Materials in this category are both adult andjuvenileand maybe of any binding. 
Examples within this category wouldbe: The Merck Index, ISBN: 0911910131, Strategies That Work, ISBN: 1571103104 andBeauty andthe 
East ISBN: 1566563879 

X.	 Imported English Ind Non-English Langulge Editions (F,K.l,3l 
Titlesproduced anddistributed outside of the domestic US. These titles may be of any binding type and represent various publishers. Baker & 
Taylorwill assign a US dollar list pricefor these editions based upona standardized formula. 

XI,	 Enhlnced service Proa@m Titles (Q, Y) 
Thiscategory includes materials whereBaker & Taylorreceives no discount from the publisher, or prepayment is required by the publisher, or 
publishers whichhaverestrictions on returns, or books of small or non-commercial publishers with limited sales volume based upon a semi­
annual review. Any publisher which is not in compliance with Baker & Taylor'S purchasing requirements would be in this category. Materials in 
this category may be of any binding. These titles will receive no discount and are subjectto a service charge. An example within this category 
wouldbe: Paths to Recovery, ISBN: 0910034311. 

XII.	 Spoken Word Audio (H)
 
Primarily abridged materials designed for the general consumer, usually dealing with a SUbject matter having broad mass appeal. These titles
 
can be either fiction or currentnon-fiction. An example of a primarily abridged spoken word audiowould be: The Broker by John Grisham, 
ISBN: 0739316443. 



Attachment D 

Enhanced Services Program 

Baker & Taylor is pleased to provide a service that will save your library time and money when procuring titles from small and 
hard to find publishers. By utilizing B&T's vast publisher and title database, the library can purchase a Wide variety of low 
demand and small print run titles from associationsand limited edition, prepayment, and non-returnable publishers. 

Baker & Taylor's Enhanced Services Program (ESP) provides the library with access to millions of active book titles representing 
over 72,000 imprints. This breadth of coverage is greater than that of any other book industry wholesaler. 

The ESP program builds on Baker & Taylor's already outstanding publisher relations by: 

•	 Expanding our vendor relations team responsible for the follow-up of all publisher orders, improving the speed of 
delivery of all titles to the library; 

•	 Widening our publisher base to include hundreds of small non-commercial publishers formerly considered apply direct 
by the book industry; and 

•	 Increasing our reporting capabilities by providing order status reports for 100% of all titles not yet published, and by 
supplying anticipated publication release dates for all out-of-stock items. 

In order to provide these enhanced title acquisition services, Baker & Taylor will apply a service charge to qualifying titles. 
Material where Baker & Taylor receives no discount from the publisher, or where prepayment is required by the publisher, or 
publishers whose titles have limited demand, and/or non-commercial publishers will be invoiced at list price plus a $4.95 per unit 
surcharge. For libraries concerned about purchasing these types of titles, B&T's Title Source for Windows can assist the librarian 
in researching a particular item's category and format. Surcharge titles will appear with a Y or Q in the discount code field. 
Additionally, you may contact your Customer Service representative or Information Services via phone, fax, ore-mail 
(btinfo@btol.com) to determine surcharge titles before placing an order. 



@ ~~!\~!~X!£R
 
Attachment E 

Institutional Returns Policy 
(Revised July 2006) 

The following guidelines are required to ensure prompt handling of your return. All product returns 
(excluding Book Leasing programs) require prior authorization from a Customer Service 
Representative. You may contact your appropriate representative via the toll-free number listed on 
your packing list. 

How to Obtain Return Authorization 

Please use the Return Authorization Form from your shipment's packing list to make all returns. Contact 
your Customer Service Representative for return authorization. All claims must be made within 45 
days from the date of invoice. 

1.	 When calling for return authorization, please have the following information available: 
A.	 Return Authorization Form 
B.	 Your account number and ATS# from the shipment's packing list (located mid-page under 

the Return Authorization Form explanation) 
C.	 Reason for the claim/return 
D.	 Action being requested ­

1.	 Replacement of product 
2.	 Credit to your account; no replacement product necessary 

2.	 Your Customer Service Representative will assign your return an authorization number (RTA#). 
To expedite the process, please clearly mark the RTA# on the Return Authorization Form and on 
the outside of the carton in the upper right corner from the shipping label. 

3.	 Make your return via an insured and traceable carrier; Baker &Taylor is not liable for returns lost 
in transit. 

4.	 Products incorrectly shipped by Baker & Taylor may be returned with authorization within 
45 days of the product's date of invoice. Product(s) meeting the definition of Publisher 
defective may be returned with prior authorization within six months of the product's date of 
invoice. Products purchased with value-added processing services which have been shipped as 
ordered are considered non-returnable. 

DAMAGED SHIPMENTS: If you receive a damaged carton(s) which resulted in damaged product(s), 
please hold the product(s) and save the carton for Carrier inspection. If the damage is visible at the time 
of delivery, bring it to the Carrier's attention and note it on the Bill of Lading. Then, contact your Baker & 
Taylor Customer Service Representative via the toll-free number listed on the packing list. 

CLAIMING SHORTAGES: Please check your packing list or invoice before claiming shortages. All 
claims must be made within 45 days from the product's invoice date. Please ensure you have 
received all cartons of a shipment prior to signing for receipt from the Carrier. Cartons you have signed 
for as received from the Carrier are not claimable as shortages from Baker & Taylor. 

INTERNATIONAL CUSTOMERS ONLY: For information on making returns of damaged, defective, or 
incorrect products, please contact your local International Sales Office or our International Customer 
Service Department in Momence, Illinois (FAX: 815-472-9886). You may also refer to the website at 
http://www.btol.com/international/return. 

All returns should be sent to: 

Baker & Taylor
 
Department R
 

251 Mt. Olive Church Road
 
Commerce, GA 30599
 



·Baker ItTaylor ErilettBinment,Video;ilnd Acte$sory Retum policy 

Gen.ni,G-..JdeII... 

1. All. returns, must be req~dby 
call1ngYOt.i'¢pst()Metservte:e 
R!presentatlve,torecelvea Retum 
A\Ith(ld~on(AA)nQmf)er. 
Please have yourInvoice number 
~c:ty .. lillprodU;:tsmust ..... tiD 
aspedllc Ihvellte number. 

2.	 AIlteturr\S,mU$~be $tjP.ped 
prepald't;()tMdl!SlgnaWJt~~ 
retu,rriScenter·w1ththeAA·"tjM~ 
dear1y·m~on'lt1e".*.'ot 
i;hebox, BTEcamotassum.,ny 
nablflwfOrl'etUrnslO$t In iBil$It 
ShIpmentofret1lmproduetshouid 
belll$l.ridllldYQUshO,lJId~talll 
the Ill$W"lIhCe.reeelpt until credit Is 
"-ved ftOO1 BTE. 

a.A11 retumsmusthave packing slip 
endO$edWhldl proVides ~ 
number, custOmer nIlrne,AA 
\')~; t:Uson fQr'tetum,and 
11S~qd)t1l1e, name, l\emnUlTlber 
illldquantity'retul"ned. 

4.	 RA ~.rel'\Ot~~b1e. 
ElChnewretum must have a 
",'Mh~ber. 

5.R:Anami..... OhIV·v~..ICI:fi)r 
JOcl.y•• Pro.el~~""" 0"-.1 ·.I....bJ_to 
ref" bY8TE. . 

6. Proclutt must'beretLmedwiththe 
origiN! .nlllnufilctur1!r $tririk~wrap 
Intac:t(defectlveretumsexduded). 
Furtherri'lClte; It must be'free oraU 
custelnllr-i1pplled·materials 
(stickers, hang tabS. e\Co).
Returns not·comPIylng'w1th th1S 
reiq~ent WII be$UbJetttoa 
murbJstjlngChargeof;40 per ,unit 
fQrremoval ofsud1~ .. We 
reserve the right to I"d\iSe to 
lICCeptany product that weCIMOt 
~ toa fuUysaieabie 
condition. 

7.	 ProdUct retumed that dOes not
 
comply with theabove guidelines
 
wID be refused.
 

8.	 8TEdQ~ I)(lt dow ~uctions to
 
betaken w1thoutt:he Issuarice of
 
'" approPl'lltecredit memo.
 

,Qvel$lOdc Retums 

1.	 overstock returns OfUno~, 
.fle:tory sealed, lalveVHS prod~ 
thatwaspll'thlised' ft"om BTEmay 
b-= relUmed for credit. No 
ovel'$UlCk ret!.lms are allowed on 
'V1d~meSC)ftWal'e or'systemS, 
vJdeolaserdlQ, IccessQfY Items, 
.mOratorium prodUCt orftl'\ll$lle 
product 

2.	 Duling~t:hemonthsOfJanuary, 

AP1I, July andOClObe!r·y(*Jrnily
sutlmItfor Ipproval; iJ liSt of tapes 
~df(c:im~,UPtP ••~ 
vakJ.·nQt··tq'exceed.3~·.of·yOQr 
net;~.ln.theIri\1lOiJS 
~. 

3. 'J'he·3~ recum.Uow~ .m<lI.Int
 
IS nona.aml;jlltlve • riJU$t'be
 
usedunderonequll'1!l!liy AA
 
niJJ1'lbtjr andr~tLri:\shIp1;neO~
 

4. Due to manur.cblrllrpC*lld.,
 
we .... uhl!til.',~·p"'ce"prOtec:t 
bipeilltult hav.bMnreduced 
In prt.chidlt'.WlllbeINUIId 
.tth.·pur~....prt.. iW 
cut:rant -,,"O],nc=.,
which...I. Jow.. 

5.	 All ~1'eh.rnS~subj~to 
.5%~i'I$I c:l'*rge. 

6.	 Anyproc!uctover60,Clays OIdmusl: 
be ac:eompanaed bY 'copy of the 
ortglAallnvdce. 

7.	 Taj:iesthat NvebeendeJe~ f(c:im 
OU'" acth/uatalog cannotbe 
retui:rl4ld. 

l)8fia!CUve'·R!ttun.­

1.	 we will..et>Iaceall.defectlveljl\ll!n$ 
on I'on~ne bUlsWl~ lde.ht;!~prodQct	 . . 

2.	 RA- fOrd6dlv. r I~pr1ttd 
vldeQtap.. mllStbal .. 
within 15d."'ofp~..lI.. 
oth."",J.. th.proclud:wnJ IHI 
CIO~'~d"'ec1 nonretUn:iabl.. 
NOTE: c.r:taln manufilctur.... 
ha".'9ft..- I'I!tlij'n'W,lndow'fOr
defed:lveproduc:t. Pi . 
c:Dritllcty_c...tD ,yI~ 
,......tativ••·fordataJ . 

3.	 You must Intlltel dllm wldlthe 
C'lnitr rQ-aiJ 'pI'oductthatls 
dlmagedln trot. wesuggest 
that ycu·.retaJnthe Oiigll'llll-shipping 
container Il'IcInotlfvthe c:an1er 
(UPS, USPS. et¢;) ItnlTledlately uPOn 
receiptof damaged goods. BTE 
c:aMOtlssue credit fer can1~ 
darnagldgood$. 

4.	 Alld.rec:tlves mLiJt bucCOrl'lP'",~d 
bya"*d$ribb'!g ~nlbhOf 
ttiedefect. Videotapes r1'l\.$t be 
stePPed at the pOIllt OfcJerect. 

5.	 DefecUves must be retumed with 
ongtnal manUfattUrersleeYfS; cISe$ 
or CiSI'tOn$; In the case:ofa 
<kfectIveon a mtJU¢as$ette t1"e, all 
cassettes Mustbe returned. 

6.	 Dueto manufacturergudlltnes, 
pr(lductthatcchlbltslnV Of the 
foIIowtng c:haraeter1Stlcs IsnDt 
acxeptable for ret:r..llTl·asdetec:tlve: 
, Not Inoriginal packaging
·erac:lcedlaushed__esor 

tart.rld_ 

NOTe: cert:alnmanufacbJrershaVe 
nQ-fa~l:I~ve'~ pckcIts.
Your customer senilce 
,r~t;!ve,qnploVldeyou with 
1,1l$l!i1gQfthe:se. 

7."b'Y.Iei_Pta~e<kfedlYelsf,l ta~ 
··that ... '*" p/a)'edon.etai')d 
dJ$pI~ OiltOfthe:folloWlng; 
•	 1l'le b!pedCle$ l'Iot~or 

~w1nd. 

•	 '1bIIwIS'.lO$$of"UCJlOorVl~o on the tape, I.e., droPOOUlS, 
etc. 

•	 Una through thetapethat 
Qfi'l0t beC()iT~',WIth 

hddog; 
•	 Poor q!Jalltyln\1* PI'" or 

IOworOll'ble4~k. 
•	 No.'audJo,lOwn.dSe, Statfc; 

aUdIo, cOl()rflld"',P1~ 
;a1Jl'S' Picture rolls, static 
P1et1ti!, warPed, wOl'l~'~ 
stops fQr'l1Oreason, Ilr*ln 
plC;tUrei. ft"ncOri~~ 
JncOmpiete, ·drfelWinltleon 
Gipe. 

8.A.nY~t:ictrej~l:'.ythe . 
mlr&t.acturer'fcr nQnI'lC@ydeftQs
will beretWnedandrebllled~'fou. 

M"'~plWu" 

1.	 MI..IiI raproduc:b,dilpJ*I 
toy~u r.ul~Ofour~r. 
OVarb"P by'YOll·or.pedaI 
o......'U,t.t.ialiClt••ptlld ..y 
yo-.-rcuatom do not 
~"~bltia iMhlp,.

2.	 AUnq....bfOrlrii..hlp RA 
n....nib!IIa mu.t_ClllItid"n 
Wlt#".~,.,,~fr_l>tQf 
gpq;l" K..y~rJnvofQIJ 
..-.....bllll" ....".nll the ~n 
for lriI..hlp(pic:klhg ...., nev.,. 
o........,etci)· 

3;	 OnIV new, unopened, fac:toI'y.$lvInk" 
'WI1lPped prOduCt mayj)et~ 
as mIssI1ps. Prior to bruJclng,the 
_lor ~-=onllW~ it 
It·yOUr' ff$PClI'Ililblllt)'to ~the 
validity otthestilpment reeelved. 

Refusals 

1.	 lnthe cas:-=:of mull:1P1e'refOsaIs, BTE 
retalns!therlght to limitor cancel all 
~sljpments. 

Y~~1(IfoIJ~~ 
pr«6tkJres wlHMlP ~spe«/y 
~tjffftt.JmJ:d~ 

'fhankYtJII. 
"-"/n 

http:which...I
http:JOcl.y��


Baker. Taylor Entertainment Audio Retum Policy 

General GuldelJl1U 

1.	 All retun'lS IllU$t bt requested by 
(.Iglng y~ Customer5ervice 
Repre5ertatlve to receive a Return 
~an (RAlnumbOr; please 
,have v.a.ceount nu"*,rea.dV. 

2.	 AllretII'nSmust bt shipped prepaid 
to the ldesigDated ·l't.$Il.onaI~udIO 
retLm ccnerwl.ththe RA number 
,d_martce4 PUt$ldethe bQx; 
BTE'canJi!:t ¥sumul'\V ....11ty fer 
ret\mS; lostIntraollt.ShIpmentof 
reb:m ~uet shGUld be lnIured 
_ yoij."$hOuId ...-nlhe_WIi'!Ce 
rec:elpt I.Iltil credit IS received from 
BTE. 

~.	 Ali .retim[$ ~ h've a Pacld..,g $lip 
enclosed wlich proVides custoIner 
nwnber,cLStDrner name. RA 
~, t$Ontorre\l.iril,and lists 
eac:h title; by ~nUfactlJrer, I~ 
n~ lindqumtlty rel\med. 

...	 RA nl.lli)ers are not reusable. Each 
new ..." must'ha\iea.rateRA 
0'Uiber.. 

S.RAnumb,ersareonly valid for 30 
~ Productretutnl!d on an , 
expired RA Is S!.ibjec;ttOrefUsal by 
BTE. 

6.	 Productmustbt returned With the 
.criglnaI rnBnUfIcturershrfnlt-wrapln 
t.IiCt(deteeuverebol1iS ~lUc:Ied). 
~ It mustJ.)ehe ofill 
~~Iei:l~ter1lils (stickers, 
hiIng tabs, ete.).Retl.rns not 
complylr1g with thisrequirement Win 
bt S\bJectto • ref\rillllllng diai;e 
of ;40perlritferremoval Clf~ 
materl.. We· reserve the right to 
refuse to'accept al1V product any 
proci.lctthatWfl cannot reslOreto a 
~Iy saleableconcltlOn. 

7.	 JltocU:t teU'nedthatdOl!$ not
 
CXlmply Wltbtheabove guidelines
 
willbe-refused.
 

8~	 BTEdc*notillowcJedUCtlons'to be 
ta~ w1~ thelSluanCt OfIn 
apJ)r'OllMtecreditmemo. 

Overstock Retu.,.. 

1.	 Overstock returnscan berequested 
.Qi'1 a mOl"lthlyba$ls. Ret1m 
allowances are10!M1'of the previous 
·.mcothIy.llUdlQ·net~. Fer 
.fu1her detaIIsr confac:t yoweaklr • 
~AudIo sales representative. 

2.	 The1~ retQn 1IllQwance:arnoWlt 
Is ~atIYC and must be 
used ~. one month\y RA number 
lind ram shipment. 

3.	 Due to manUfacturer polIcies, we 
.-eunabie to pfcciX'Oteet.P'OdQCt 
lhit his beenreeklcedln pice. 

CredIt 'Will beIssued at the lower 
plI'Chasepnce or the cwrentselling 
pl1ite. 

4.	 AII·cw..-stock returns areS\bjKttD 
• '.SIMI restodclng charge. 

S.	 EaCh .UdIP··COl'lfIgl.dticlrll'tq~teS. 
separlI1le RAm.rnber homBrE. 
Exall1lle: COI'I1*t disc, cassette 
and ('~$Ing1~. 

6.	 Pi'oduc:t thathaS been deletedftom 
our....catalog CIllVIOtbe 
returned. 

Defedlv. RetumI 

1.	 YCl!J ~li'llu.te • dlllm withthe 
CIITler forIII produa lhItls 
dimaged In Irart$lt. W& suggest 
~-you rtU!I1IheQriglnal ShIppll'ig 
contaI.r*Irld notify the tarrler 
(UPS, u.SPS,*') Imrnedatelyupoh 
nKIIpt ctd~aed gOCids, er~ 
aii'Vd "~tfQl'CIII11l!r­
~~.pds; 

2.	 Alldefectives nutbeaccolJ1'lnled 
by. 00\e (O_I~o.d) 
descJ1b1Ogthe nalUl:eot the detect. 

3.DeredlVlSnut beretuned With 
origInellnhiac:tu'er sleeves,. caMS 
or~ Jnlhec;ii$tf1fa 
~eon. mlJuPla tllIlt; .11 
pieces nUt beret:Uned. 

...	 Due to mal"iUflcbw g~de1li'les, 
prcdua thiltech!1;lIt$ ~V ct the 
'foIIOMng ~lCteriItItsls not 
~eptItilefOr retLITl ••defective: 
•	 ExcessIyeUH/a.e
•	 E~dence ot1:lf'ill*ll1g 
•	 Not In q1ll1l'l1lpac~ng 

S.	 Arri· proclu¢ ~ by·ttie 
rnaniJfllCUnl' tornonraCicry d.rects 
wiD be~ .,d rebllild to you. 

M_hlat RetumI 

1.	 .M1S$ll1ps'" ~ shipped to 
yOu lIS I Raft Ofour'fIIT'Cf. 
Overbuys by youOfspedalorders 
thIt ",not aetePted by )'rIlIi' 
cu5ti:lrnlirs do notc:anstltute 
rnsshIps. 

2.	 AlI..-qu_fermJsshlp RA m.rnbe!:s 
nut beC11led In within..., d6y$ 
ofreceipt of goods. ....your 
IrwCIce nuT'lber rUdy and the 
reason forrrisshlp(plddng error, 
oevw «dRI, eIt.)• 

3.	 OnlY new, WlClJ)ellid, factcry. stvInk.. 
wrapped prcd~ mavberetumed 
• ~ Prior tobreaklnglhe 
sealorshrinkage on Illy product,It 
ISVO'-F responslbllty tote'Mwthe 
validity of'theshipment received. 

Ref.... 

1.	 In the case of lTllltlple rerus.tS, m 
tetalt\l the rightto .mlt Clr 'caned ..U 
fubre shipments. 

YQCN"~tIM In IdIoq 't'htR 
pro;cedute$ t'I/II'MIp I!/lS!R.spe$y 
prrJJ:SsIng·d~ftJmI1d·~I$S. 

Tblitticyou. 

~71'1J, 



Attachment F 

School and Public Libraries 

Book and Spoken Word Materials 
Baker & Taylor, Inc. 
Attn: Ordering Department 
3584 Old Maysville Road 
Commerce, GA 30529 

Telephone: 800-775-1100 
Fax: 800-775-7480 

Baker & Taylor Service Personnel 
Ordering I Customer service Information 

Academic Libraries 

Book and Spoken Word Audio Materials 
Baker & Taylor, Inc. 

Attn: Ordering Department 
501 S. Gladiolus 

f-ilomence,IL 60954-1799 

Telephone: 800-775-2300 
Fax: 800-775-3500 

Music CD, DVD, and Games (all members)
 
Baker & Taylor, Inc.
 

RIDC West
 
1000 Commerce Drive, Suite 400
 

Pittsburgh, PA 15275
 

Telephone: 800-775-2600 
Fax: 888-285-8922 

Public Libraries School Libraries Academic Libraries 

Customer Service-
Books 

carol Johnson 
800-775-2300,x334 
Johnsoc@btol.com 

Mary Aguilera 
800-775-1200, x2209 

aoullemenbtol.corn 

Susan Thompson 
800-775-2300,x391 
thornossenbtol.com 

Customer Service-AV 
Materials 

Donna Safran 
800-775-2600,x2135 

safrand@btol.com 

Donna Safran 
800-775-2600,x2135 

safrand@btol.com 

Donna Safran 
800-775-2600,x2135 

safrand@btol.com 

Sales Representative 
Curt Leppert 

800-775-7930, x1010 
leooerc@btol.com 

carole Steinmetz 
800-775-7930,x1100 

steinmc@btol.com 

Jean Eaglesfield 
800-258-3774, x3502 
teaolesfleldeavbo.corn 

REMIT ADDRESS CLockboxl 
BooklSWA product; 
Baker & Taylor, Inc. 
PO Box277930 
Atlanta, GA30384-7930 

REMIT ADDRESS CLockboxl 
MusiclVideolDVD Product: 
Baker & Taylor, Inc. 
Lockbox 510334 
PO Box7777 
Philadelphia, PA 19175-0334 

CUSTOMER FINANCIAL SERVICES: 
Baker & Taylor, Inc. 
2550WestTyvola Road; Suite 300 
Charlotte, NC 28217 
Phone: 800-340-5370 
Accts. Payable Fax: 704-998-3304 
Accts. Receivable Fax: 704-998-3314 
Email: dl-dsinst@btol.com 


